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1. Why you are involved in energy 

efficiency – what is your personal story?

2. What does it means to be part of the 

energy efficiency sector?

3. What are the big challenges we are 

facing that we need to overcome?



1. My story. 

2. Our story.

3. The big challenge.
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My story.











Our story.



International Energy Agency 

The right energy efficiency policies 

could enable the world to achieve more 

than 40% of the emissions cuts needed to 

reach the Paris Agreement targets. 



Why are programs getting cut?



This is why.



Over 70% of global energy investments will 

be government-driven and as such the 

message is clear – the world’s energy 

destiny lies with decisions and policies 

made by governments.

International Energy Agency 
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Our Theory
of Change



Research & 
Policy Analysis



National 

scorecard on 

energy efficiency 

policy

Research



Communication





Picked up by 13 news 
outlets across print, 
web, radio, and TV: total 
viewership/readership 
estimate at over 
4.3 million people 

Advocacy in Alberta





Mobilization



• Advocate for our industry
• Share facts
• Celebrate the sector 

• Make a lot of noise!

Create Awareness

Source: Eco Canada



Over 150 organizations have signed 
our letter to Minister Morneau!

Budget 2020



The Big Challenge









Energy Champions:

Twelve “champions” from 
across Canada, spanning 
different regions, industries, 
and demographics, were 
chosen to kick off the 
campaign. 



Sense of Pride:
Our Human Energy is about 
getting people to stand up and 
say “I’m proud of what I do,” and 
recognize they are part of a 
broader community.

Examples: Our Human Energy 
champions from across Canada



Videos
Posted on YouTube, Facebook 
Video, LinkedIn, Twitter, and 
Instagram.

https://www.youtube.com/watch?v=5NI0DavpkGM


Digital media:

Social media-friendly images, 
videos, photos, and graphics
use interchangeable 
templates to tell stories to 
different audiences. 

We want Canadians to see 
one of our resources and 
think “that could be me.” 



Results (so far):
• Newsletter sign-ups directly 

from this campaign are at 
960+

• Website unique visits of 
16,500+

• Social media reach of 
505,000+ 

• Videos have a combined 
viewership of 50,000+



Message:
“Energy efficiency is already at 
work making your community 
better: it means good, clean, 
local jobs, more comfortable 
places to live and work, and 
it’s part of Canada’s booming 
low-carbon economy.”

Local engagement (left): Our Human Energy stories are 
amplified by local organizations, local media and sector 
specific news.



Examples: Our Human Energy 
champions from across Canada

We want users encountering 
the campaign to begin 
thinking and acting like a 
cohesive sector – shaping 
public conversations about 
energy efficiency jobs.

Driving 
conversations:





1. Why you are involved in energy 

efficiency – what is your personal story?

2. What does it means to be part of the 

energy efficiency sector?

3. What are the big challenges we are 

facing that we need to overcome?




